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Rattling	  Stick,	  The	  Red	  Brick	  Road	  and	  Suzuki	  launch	  ‘Have	  to	  Have	  it’	  
	  
The	  Red	  Brick	  Road	  has	  launched	  their	  first	  campaign	  for	  Suzuki	  since	  being	  awarded	  the	  business	  following	  the	  pitch	  in	  
February.	  
	  
The	  idea	  at	  the	  heart	  of	  the	  campaign	  is	  'Have	  to	  Have	  It’,	  born	  of	  the	  research	  that	  over	  half	  the	  people	  who	  test	  drive	  a	  
Suzuki,	  buy	  a	  Suzuki.	  	  
	  
Directed	  by	  Rattling	  Stick’s	  Andy	  McLeod,	  the	  humorous	  ads	  communicate	  the	  absolute	  need	  to	  keep	  the	  car	  once	  you’ve	  
driven	  it,	  by	  taking	  us	  on	  the	  never-‐ending	  test	  drive.	  
	  
The	  60”	  TV	  execution	  shows	  the	  dealer	  on	  a	  test	  drive,	  as	  time	  passes	  and	  the	  customer	  has	  still	  not	  returned	  the	  car,	  we	  
see	  the	  dealer	  become	  caught	  up	  in	  the	  family’s	  everyday	  life	  and	  witness	  him	  going	  on	  holiday	  with	  them	  and	  even	  being	  
present	  at	  their	  baby’s	  christening.	  The	  ad	  ends	  with	  the	  dealer	  at	  a	  family	  meal	  finally	  plucking	  up	  the	  courage	  to	  say	  ‘I	  
really	  think	  I	  should	  be	  going	  now’,	  before	  cutting	  to	  the	  endline	  ‘Once	  you	  try	  it,	  you	  have	  to	  have	  it.’	  
	  
The	  campaign	  idea	  is	  also	  supported	  by	  a	  series	  of	  ITV	  Movies	  sponsorship	  idents	  directed	  by	  Rattling	  Stick’s	  Austen	  
Humphries	  in	  which	  we	  see	  a	  number	  of	  people	  driven	  to	  extreme	  measures	  as	  they	  find	  themselves	  unable	  to	  detach	  
themselves	  from	  their	  Suzuki’s	  following	  test	  drives.	  
	  
The	  campaign	  aired	  	  on	  Monday	  2nd	  July	  with	  a	  60"	  TV.	  
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